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Atomic Habits for 

Critical Media Literacy

Rethinking ELT in the 

age of digital fast food

Think about your learners’ relationship with media

doomscrolling → emotional 
exhaustion

brain rot → passive 
consumption, no reflection

Try to picture your learners' media diet.
What kind of digital content feels like this?

Think about your learners' digital diet.
What kind of digital content feels like this?

Digital Snacks: bite-sized, high-
dopamine, low-effort media content 
(TikToks, reels, "You won't believe" 

headlines) served by algorithms 

If you had to break your last 24 
hours into a percentage, how 
much of it was fast food vs. 

nutritious digital meals?

Type it in the chat like a ratio. Are you 90/10? 50/50 
or ...?

Digital vitamin C is about...

Critical media literacy

What’s your ‘vitamin C’ against fake news and 
misinformation?
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Agenda

A new approach:
atomic habits for CML 

Understanding critical 
media literacy (CML)

Ideas in action: CML 
micro-routines to 
empower learners

A starter toolkit for your class

Understanding critical media literacy 1.

Critical Media Literacy: a tool to unsee informational 

illusions, to verify, look from different angles 

Images source: Centre for the Study of Perceptual Experience. (n.d.). Illusions index. 
University of Glasgow. https://www.illusionsindex.org/

What can you see?

What do you think is this visual about?

Homo algoritmicus

outsourced decision making

consuming digital fast food, not questioning                             

What is critical media literacy?

The ability to 

access, analyze, 

evaluate, create, 

and act using all 

forms of 

communication

Access

Analyze

Evaluate

Create

Act

A visual created on Napkin.ai to illustrate the defintion of CML

Source: NAMLE. (n.d.). Media literacy defined. National Association for Media Literacy 

Education. https://namle.org/resources/media-literacy-defined/  

Deconstructing

Creating media

We are English teachers...why should we 
teach CML?

(Robertson & Scheidler-Benns, 2016)

“Critical media literacy is important 

because media’s ubiquitous presence has 

become the digital wallpaper of life, and 

students need to learn how to use media 

responsibly for learning, communicating, 

and participating in democratic societies.”
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Myths about critical media literacy

Critical media literacy is NOT ...

... about what to think, but 

provides the tools to help 

learners  HOW to think

... an add-on, a time-

consuming topic  

CML often seen as a 

sophisticated framework, 

difficult to apply in the 

class

A new approach: atomic habits for critical media literacy2.

What is an 
atomic habit?

We don’t need a new unit.
 We need new micro-routines.

 Teach fake news once a year.

 Question media for 3 minutes every lesson.

 Emotional reaction

Anger Fear 

Curiosity 

Outrage

The anatomy of 
a habit loop

Trending headline/ ad/ viral 
video

A habit loop 
adapted for CML

Pause and 
question

Dopamine Hit
Voice

Agency

Who created this?
For what 
purpose?

Who benefits?
What is left out?

How does it make 
me feel?

What should learners start craving when they 
consume media?

What reminds learners to think critically?

Rethinking ELT in the age of digital fast food

Habits stick when they match identity. Shift from 
outcome to identity-based goals.

(Clear, 2012)

Identity-based 
habits

"I am a critical thinker, a 

fake news detective, the 

type of person who ..."

Outcome-
based habits

"I want to be 

good at critical 

thinking"
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A  critical media literacy toolkit for your class3.

Ideas in action: Micro-routines for Critical 

Media Literacy in the ELT classroom SIFT

STOP INVESTIGATE FIND TRACE

Using SIFT, a quick tool for lateral reading

Press the Pause button before you share

The stat: more than .....% 
of people share news 

without reading past the 
headline

The headline = the frame

Sundar, S. S., Snyder, E. C., Liao, M., Yin, 
J., Wang, J., & Chi, G. (2025). Sharing 

without clicking on news in social media. 
Nature Human Behaviour, 9(1), 156-168.

70

Headline surgery

Do emotionally-loaded words hijack our 
feelings?

The task: scan a text and 
circle the fear words or 

outrage triggers
The operation: strip aways the 

junk food ingredients (sensational 
verbs and emotional adjectives)

Authorship
Whose choices

shaped
the message?

Content/ Politics of representation

What ideas are represented or missing?

Who is the message for?

Audience

How was the message
constructed?

Format

Production aim

Why was the message created?

Whom does the message
advantage/disadvantage?

Social justiceThe question toolkit to deconstruct 

media messages based on Kellner & 

Share’s CML framework (2019)
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Case 1. Philadelphia cheese ad CML toolkit, Kellner& Share, 2019

Task: In your team, use the CML toolkit to deconstruct 
stereotypes in this media message

Rethinking ELT in the age of digital fast food Creating infomercials to address fake news

In an increasingly digital world, it's 

imperative that social media platforms 

partner with the media literacy education 

community and adopt a more active role in 

educating their users on how to engage 

with and understand the content they 

encounter as part of their safety measures. 

 - Michelle Ciulla Lipkin, Executive Director, 

NAMLE

"Be Informed" series, TikTok partnered with the 

National Association for Media Literacy 

Education (NAMLE). NAMLE is a network of 

educators, scholars, researchers, practitioners, 

media makers, and thought leaders in the field 

of media literacy.

Creating infomercials to address fake news

2. Solution

3. Call to action

1. Problem

One-minute counter-ad to challenge stereotypes
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One-minute counter-ad to challenge stereotypes Rethinking ELT in the age of digital fast food

Tools & Resources to develop CML

https://guides.library.ucla.edu/educ466

Rethinking ELT in the age of digital fast food

dr. Armanda Stroia

Any questions?
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I don’t have time 

to add critical 

media literacy to 

my lessons! Empower your students. Encourage them 

to question and create, not just consume!

 Start small. Pick one idea to incorporate 

CML in your next lesson!

 Identity matters! Encourage learners to 

embrace the identity of a “critical media 

thinker” or “fake news detective”!

Exi

t

Rethinking critical media literacy in the age 
of digital fast food
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Sense.

Who made this? 

Was it a person, 

company, or 

group?

Rethinking ELT in the age of digital fast food

A critical media literacy menu 
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