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Think about your learners’ relationship with media

programme
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doomscrolling -> emotional brain rot > passive
exhaustion consumption, no reflection
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Try to picture your learners' media diet. Think about your learners' digital diet.
What kind of digital content feels like this? 3 What kind of digital content feels like this?

Digital Snacks: bite-sized, high-
dopamine, low-effort media content
(TikToks, reels, "You won't believe"
headlines) served by algorithms
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Digital vitamin C is abo

Type it in the chat like a ratio. Are you 90/10? 50/50
W2

What'’s your ‘vitamin C’ against fake news and
misinformation?

hours into a percentage, how

fyou had to ek your ast 24 LeN  Critical media literacy

much of it was fast food vs.
nutritious digital meals?,

& VITAMIN
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genda
@ ]deas in action: CML i

micro-routines to
empower learners
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Understanding critical Anew approach:

i . A starter toolkit for your class
media literacy (CML) atomic habits for CML V!

#a | macmillan
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)i i
Universityof Glasgow. https//wwwillusionsindex.org/

Critical Media Literacy: a tool to unsee informational ’
P . " omill
illusions, to verify, look from different angles ® @ Qﬁlj cpgngg

Deconstructing
Create
Creating media

66 The ability to
access, analyze,
evaluate, create,
and act using all
forms of
‘communication

Analyze

Avisualcreated on Napkin.ai tollustate the definton of CML 1
Source: NAMLE. (n.d.. Media lteracy define. National Association for Media Literacy. #4 [ macmillan

education
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Understanding critical media literacy

Yuval Noah
Harari S

Homo algoritmicus
Nexus

What do you think is this visual about?

macmillan
ae education
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We are English teachers should we
teach CML?

“Critical media literacy is important
because media’s ubiquitous presence has
become the digital wallpaper of life, and
students need to learn how to use media
responsibly for learning, communicating,
and participating in democratic societies.”

(Robertson & Scheidler-Benns, 2016)
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Myths about critical media literacy

Critical Literacy is Not a Topic. )
It’s a Habit. ... about what to think, but
provides the tools to help

learners HOW to think

CML often seen asa
sophisticated framework, The Reframe
difcult o 2PRly nthe ::‘T:":T ﬁ - an akton, time
e consuming topic
5
13

We don’t need a new unit.
We need new micro-routines.

(h(@n

X Teach fake news once a year. v
James Clear
4 Question media for 3 minutes every lesson.

15
A habit loop lﬁ (( m
adapted for CML )

What reminds learners to think critically? What should learners start craving when they

consume media?

e 0
- =] cus Ccraving
Trending hea_:line/ ad/ viral ﬁ h
video
N/ Pause and

Fewnaep RESPONSE Who created this?
Dopamine Hit For what
Voice purpose?

Agency Who benefits?
What is left out?
o How does it make
me feel?
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a A new approach: atomic habits for critical media literacy

14
The anatomy of ((m
a habit loop )
Emotional reaction g
Anger (& Fear &
; Curiosity &%
% Outrage
: cus CRAVING
v
AR\
NP
WORMAL
PESPONSE
282,896 views |
4 4 ;
DOPAMINE
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The Paradigm Shift: From Behavior to Identity

—

Habits stick when they match identity. Shift from

outcome to identity-based goals.
(Clear, 2012)

Identity-based

Outcome- habits

based habits

"l am a critical thinker, a
fake news detective, the
type of person who ..."

"I want to be
good at critical
thinking"
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Ideas in action: Micro-routines for Critical
Media Literacy in the ELT classroom
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STOP INVESTIGATE FIND TRACE

a A critical media literacy toolkit for your class
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Press the Pause button befo! Headline surgery

The Daily Ritual: P.A.U.S.E. The stat: more than 12,5

. 3 3 of people share news
The ‘“Think Before Share’ Routine (2 Minutes) without reading past the

headline
P — Publisher (Who is this?) The headline = the frame
A — Agenda (What do they want?)
U — Upset (Is this triggering strong emotion?)
s — Source (Check the evidence) “Government Finally Take 5 " .
ool TR 2 "Police Respond to Protest
E — Evidence (CanT find this elsewhere?) S e S5 S Brotestel e enene

After New Law Is Announced"

wihour clicking on news in social media.
iature Human Behaviour, 9(1), 156-168. |

r— 1<
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Do emotionally-loaded words hijack our

How was the message ((‘m
constructed?

Audience

Who is the message for?
Micro-Routine 2: Adjective Hunt *

Authorship
Whose choices [y
shaped Content/ Politics of representation
the message? @ What ideas are represented or missing?
The task: scan a text and
! P Why was the message created?
circle the fear words or _The operation: strip aways the
outrage triggers junk food mgred'.ems (se.nsa.tlonal e The question toolkit to deconstruct Social justice
verbs and emotional adjectives) "
By media messages based on Kellner &
Share’s CML framework (2019) Whom does the message
advantage/disadvantage?
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Task: In your team, use the CML toolkit to deconstruct ((
stereotypes in this media message

Case 1. Philadelphia cheese ad

25 26
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Creating inf als to address fake news

| In an increasingly digital world, it's
imperative that social media platforms
partner with the media literacy education
community and adopt a more active role in
educating their users on how to engage
with and understand the content they
encounter as part of their safety measures.
- Michelle Ciulla Lipkin, Executive Director,
NAMLE

)

TIKTok Launches Anti-Disinformation
PSA Campalgn to Warn Users About
Spreading Fake Info

o X .E =8
Creator

Rewriting the Wor(l)d

TikTok

macmillan
ae education
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TikTok's "Be Informed"

"Be Informed" series, TikTok partnered with the

series stars TikTok National Association for Media Literacy Are you tired of seeing all these
creators to educate Education (NAMLE). NAMLE is a network of stereotypes?

users about media educators, scholars, researchers, practitioners,

literacy media makers, and thought leaders in the field

of media literacy.

1. Problem 2. Solution
o Can buy these glasses. ™
T 0
empathy ang kndness W
#/ | macmilan 3. Call to action

education
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One-minute counter-ad to challenge stereotypell‘(((( )m

(@)

The Atomic Recipe

1. g-
2. 40-gh
3

4. \’«’n
N

Recognize the Diet: Acknowledge the

*Fast Food" nature of digital feeds.

Shift the Method: Replace “Heroic
Lessons” with "Micro-Habits.”

Question the Ingredients: Use the

Menu (SIFT, Surgery, Adjectives Hunt).

Cook Your Own: Create counter-media

o rectaim your voice.

Start small. Start now.

Rethinking ELT in the age of digital fast food
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sWill we let algorithms
do the thinking or giveZ &
@ learners the tools?

A

C@ @ sy 28@°

Rethinking ELT in the age of digital fast food

The 3-Habit Starter Pack

18/02/2026

Monday / ﬂi’j\ Wednesday ‘,O\ Friday e"
Headline Emotional SIFT one

Surgery Adjective Hunt viral video

Do Headli Do Emotional & - SIFT iral

Sugeryona @\ Aaoctveriunton ee g | | videobetors [N
news story. | a social post. ® X sharing G
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Tools & Resources to develop CML
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© News and media literacy resources

= IA. P S N g

2025 news review

The world in 2026

Al P o
Social media and the
news

[E):5R

[

: ) m
il = 4

News you trust

Doomscrolling and
brainrot

08 December 2075

rship for
Change 2025

trust?

28 November 2020

o et

News reporting:
which news can you

B

Positive news: why
good news matters

dr. Armanda Stroia

g

WHD TEACH T0
Vs

#2 | macmillan
education
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[ Emp your them my lessons!

to question and create, not just consume!
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A critical media literacy menu

4 Plug-and-Play Micro-Routines you can use tomorrow. s N &é@@@@
@ How many media @@ @
. 1. SIFT Lite (The Pause Button) :
= messages did you @
consume before @ $-
S, breakfast? 252

J 2. Headline Surgery (Operating on Bias)

3. Emotional Adjectives Hunt
oy (Spotingthe Trigaer

4 One-Minute Counter-Media S
(From Consumer to Creator) @
e = 69@9
= — -
macmillan
e education
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